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CHALLENGE #3: 
LIMITED BUDGET
With marketing channels constantly evolving, a limited budget can make it 
even more difficult to reach and engage with your target audience. 

SOLUTIONS:

Prioritize high-performing locations.
Analyze your sales data to identify the locations where your business performs the best. This could include 
areas with the highest sales volume, the most repeat customers, or the highest average transaction value. 
You can use tools like Google Analytics or your point of sale system to track this data. 

Focus on high-impact tactics.
High-impact tactics make the most of your limited budget. For example, with targeted advertising, you can 
implement localized marketing on a national scale and deliver ads to people who are ready to buy. Using 
trusted platforms that have localized pages and listings, like Yelp, gives you centralized control over 
channels you don't have to build yourself, saving you time and resources. 

CHALLENGE #2: 
MANAGING YOUR LOCAL REPUTATION
In a world where one bad experience can go viral on social media, national 
brands need to proactively manage their reputation at the local level more 
than ever.

SOLUTIONS:

SOLUTIONS:

CHALLENGE #1: 
LOCAL ADAPTATION

GET STARTED TODAY

3 LOCAL 
MARKETING
CHALLENGES 

To learn more about local marketing strategies 
and tactics for national brands, download our free guide.

For National Brands 
And Their Solutions

Provide excellent customer service, online and in-person.
Whether you’re responding to someone in person or to an online, local review, it’s essential to be friendly, 
responsive, and knowledgeable about your business's products and services. It’s also important to 
monitor and respond to reviews, both positive and negative, as they affect customer perceptions and 
purchase decisions. To save time and maintain consistency, prepare prewritten responses your team can 
use as templates to address common pain points or questions.

Invest in local listings.
By claiming your listings, you can actively manage and optimize them so that consumers always see 
correct information about each location, your listings appear accurately in search engine results, and you 
can respond to customer reviews and inquiries.

Establish local partnerships.
Collaborating with local businesses and influencers can help your brand gain credibility and reach a wider 
local audience. For example, influencers can help businesses understand the local culture and preferences 
and tailor their marketing messages accordingly.

Conduct market research and customize content.
To effectively market to a local audience, you need a deep understanding of the local market, including 
consumer preferences, demographics, and competitors. Gather information through surveys, focus 
groups, or data analysis to tailor your marketing strategies, and don’t forget to use local idioms and 
expressions to create a connection with the local audience.

Failing to strike the right balance between brand consistency and catering to 
local market preferences can lead to brand dilution, confusion, and loss of 
customer trust. 

When it comes to attracting and converting potential customers, 

local marketing remains one of the best strategies for creating a 

strong sense of loyalty, connection, and relevance. However, 

brands of all sizes should be mindful of the potential challenges 

that come with local marketing, as well as their solutions. 

https://brands.yelp.com/guides/local-marketing-for-national-brands/



