Get in front of people visiting
Yelp to buy, visit, or hire.



Connect with purchase
ready consumers at scale

74M

unique visitors come to
Yelp every month’

86%

of searches on Yelp are for a
product or service, not a
specific business 2

83%

of users hire or buy from a
business they found on Yelp?3
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Over 6.7B annuadl searches
in various categories from
restaurants to home services

________________________

4.2B

Having Fun

Restaurant, Food & Nightlife
searches & pageviews

< Vega

Q Current Location
Q Vegan Food
Q Vegan Friendly Restaurants

Vegan Burger
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Home Cleaning Service

Auto, Retail, Home Services
searches & pageviews
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Who will you reach?

People come to Yelp to make spending decisions about everything
from mechanics to hair salons to restaurants and more.

People looking to visit:

People looking to buy:

People looking to hire:

® Rose is hungry and
wants a quick bite
before work.

@ She hops on the Yelp
app to find a restaurant
that serves breakfast
early in the morning.

® She spots a cafe within
a couple blocks and
maps directions.

® James needs to buy a
nice gift for his 7th
wedding anniversary.

® He looks on Yelp for
shopping nearby and
decides to check out
products on a website
of a clothing store.

® After browsing the site,
he discovers the
perfect gift and orders
it online.

® Christina woke up this
morning to find her
ceiling leaking.

® She types “plumbing” in
the Yelp search bar and
several companies
offer online quote
requests.

® She requests a quote
through Yelp and books
a plumber to come to
her house that day.
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Even more ways to bring in

new business

Target specific competitors
Competitor Targeting shows your ad
to people when they search for
businesses similar to yours.

Promote special offers

and products

Showcase campaigns help you
highlight a seasonal special or new
product right in your ad unit. Plus,
showcase multiple offerings on your
business pages.

Encourage the actions you

care about most
Campaign Goals lets you customize
ad campaign to get more calls,

website clicks, or mapped directions.

Carl's Jr.

00000 27

Burgers $+SOMA, .5 mi

+/ Takeout, Dine in X Delivery

Beyond Famous Star
Charbroiled 100% plant-based Beyond Burger.

Map directions
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Drive awareness for your
products and services

Broadcast seasonal
messaging and special
offers to all users on
Yelp's iOS homepage
with Spotlight.
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Drive awareness for your
products and services with

Yelp Audiences

Audience segments based
|/‘_) on our first-party search data

= Premium network of publisher
ol websites and apps

X %

== Custom brand safety

[l Full-service campaign

=1

management

How does it work?

1 Ausersedrches 2 Yelp usesthe user’s

Yelp to buy, visit search and thousands of

or hire. similar searches to build
custom audience
segments.

MY 31. New York Giants (1-6)

3 Yelpisthen able to
target Rachel across a
premium network of
publishers.
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Attract more customers
with Yelp Ads

Reach people while they're searching with sponsored results.

ich £10:07 ﬂ wll T @m)
Sponsored Results: B -
& Self Storage Current... []ﬂ
@ Sort v Price v Group Dining Oft
Y7 Help you appear on more searches
Sponsored Results @
- IE -,V JTE Right Space Storage -
%’ : OODO0O
(Y? Are geo-targeted [k [
Visit Website
<Y7 Run on Yelp pages of similar " AllResults
businesses BB . Cubesmart
= DO000«

W s rirstst
| Self Storage

2. Public Storage
00000-

4457 Maple Ln.

3mi

c7 Make it easy to run a campaign for
% multiple locations at scale

=
i 1 7", Self Storage
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Turn page views
into customers

Upgraded profile features will reinforce your branding and allow you to highlight the best of

your business. You'll be able to:

@ Verified License

Contractors, Home Remodeling

Open Open 24 hours

N el K A

Call View map Website Save

ACRIFlg,

Q’ Verified License
Yelp confirmed this business's trade license. o

icans?,

See license information

Highlights from the business ©

@ ) % ¢
0.0 G
Workmanship Speak 15 Yearsin Lo
guaranteed Spanish Business ow
Call for a free estimate today ®

Contact us

Decide which photos to showcase

Choose which photos appear on your business pages to
ensure consistency across all of your locations with Photo
Slideshow.

Build trust

Verified License is a badge that confirms your

valid trade to ultimately boost trust with your customers
by allowing them to make informed purchase decisions
quickly.

Stand out from the competition

Business highlights share important attributes that set
your business apart; like how long you have been
operating, if you are vegan friendly or women-owned, etc.

Keep consumers focused on you

Remove competitor ads from your business pages so
people are focused on you.

Drive consumer action

A Call to Action button links potential customers to your
website, an order form or coupon, or even mobile phone
mobile.
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Meadsure your success

Track Store Visits

Yelp makes it possible to know whether people who engaged with your ad visited your

business.

O

®

Measuring the impact of your ads is easy with Yelp
Track your results with:

Impressions @ Mapped Directions
Clicks @ Call Tracking
Mobile Calls @ Online Conversions
Brand Lift @ Store Visits
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Yelp Ads drove guests to
Jack in the Box at an
average $0.81

per incremental visit as
measured by Foursquare

“Ultimately, our marketing strategy is to drive foot traffic into our store.
Through our work with Yelp, we're able to better understand how many
people visited one of our restaurants as a results of engagement with our

ads on Yelp. We are seeing tremendous returns since implementing these
new tools.”

— Jason Climaco,
Manager, Media Strategy and Communications at Jack in the Box
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National entertainment chain
sees double-digit returns

Bowlero, a national chain of entertainment centers, has used Yelp Ads to drive new
customers. For them, it's all about foot traffic. With Yelp Ads, Bowlero’s marketing team has
been able to monitor the success of their Yelp Ads via their monthly Yelp Store Visits report.

“It's ultimately about driving foot traffic..and
that’s why we're really excited about the new
Yelp products that are enabling us to do that.”

— Colie Edison,
Chief Customer Officer at Bowlero Corp

“What it's measuring for us is how many
people either saw or interacted with our
ads and then were driven to the center.”

— Megan Wintersteen,
Director, Digital at Bowlero Corp

yelp-}: for brands



Peet’'s Coffee paired Yelp
Connect with Yelp Ads to
drive retail store visits

m Em mm mm mm mm mm mm mm Em Em Em Em Em Em Em Em mm Em

Challenge:

Peet’'s Coffee wanted to boost foot
traffic at their retail coffee bar
locations. They turned to Yelp
Connect to promote content about
their cold beverage platform,
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: including Cold Brew and Frappes.
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Results:

Foursquare measured

e $0.07 cost per visit, $0.24
under industry median

e After seeing great results
from their summer
campaign, Peet’s decided to
make Yelp Connect a key
component of their fall
campaign.
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Visa increased brand
awareness among small
business shoppers with Yelp
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Challenge:

Visa aims to be seen as a brand
that empowers small businesses.
The brand ran a display campaign
with Yelp Audiences to educate
consumers.
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Results:

Kantar measured
e +12PT lift in consumer
sentiment that Visa is a
brand that empowers small
businesses.
e This finding applied to all
consumers on Yelp not just
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Dwyer Group more than
doubled conversion rate
after partnering with Yelp
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Challenge:

Dwyer Group was looking for an
innovative marketing platform to
drive high intent user actions for its
franchisees. Dwyer group decided
to make Yelp an official vendor
partner with the goal of helping
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: franchisees gain new clients.
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Results:

Since partnering with Yelp and
purchasing Branded Profiles for
franchisees, Dwyer Group has
experienced a 133% increase in
user actions* from Yelp and the
average conversion rate doubled
in user view to user action.
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Start reaching more
consumers how

Ready to advertise? Want to learn more and get a one-on-one consultation?
We'd love to learn more about your business goals and get you set up for success.

Reach out to us today at nationalbrands@yelp.com
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